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(6) Food Romantic Ethics and the Fun Construction of Foodies
Li Xiangyi 176 *

Based on the study of foodies in Guangzhou this article tries to discuss how foodies express and de—
fend their taste and construct different types of fun in the global context and China’ s transitional back—
ground. This study points out that food is no longer used to meet the basic physiological need but the tool
of pursuing the feeling of freshness. Food romantic ethics have been taking root and expanding in China.
Except for the social distinction and hierarchy factors self-orientation motivations such as the pursuit of
novelty experience fun and comfort are also the key factors to explain the consumption model and the

orientation of the consumers especially young people in contemporary China.

(7) The Function Character and Institutionalization of the Decisions on Legal Issues
Qin Qianhong Liu Yida 210 ¢

The decisions on legal issues enacted by the Standing Committee of NPC could meet the demands for
rules of society in the cases of legislation impossibly perfect the legal when the laws is lagging and pro-
vide many ways to use the powers. Therefore the decisions on legal issues became an integral component
of the socialist system of laws with Chinese characteristics. On the character side these decisions are not
but close to the laws and are distinct from other decisions although they have some features in common
with other decisions. On the legal effect side the legal force of these decisions is lower than that of con—
stitution and law but higher than the administrative regulations and local regulations. Meanwhile these
decisions must follow the request of the doctrine of legal reservation and cannot change the application of
law excessively. However the constitutional position of these decisions is very much a grey area because
of the defect of institutionalization. Thus it is very necessary to institutionalize these decisions in order to

make them function continually.
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